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BACKGROUND

The Local Media Awards was conceptualized with the aim of recognising excellence in the community media environment (print, radio, television and new media), small commercial media (print) and local media owned by the mainstream media (print). The aim of the project is to grow the status associated with this award much like the SA Music Awards (SAMAs) and the Loeries.

The MDDA/SANLAM local Media Awards are entering their second year as a jointly hosted awards ceremony. The inaugural unified awards were held in November 2010, after a period of extensive consultation with industry players (AIP, NCRF, FCJ, ACB, NAB, PMSA etc), and potential sponsors (SANLAM, MDDA and the DoC). Stakeholders agreed to the establishment of an award ceremony that is representative and unified the sector. These Awards bring together both these initiatives into one big event in the best interest of developing grassroots/local media talent and promoting excellence. Local Media Awards recognizes the following subsectors / categories of the grassroots media:

· Community Media – in terms of the MDDA Act means any media project that is owned and controlled by a community where any financial surplus generated is reinvested in the media project; and “community” means a geographically founded community or any group of persons or sector of the public having a specific ascertainable common interest;

· Small Commercial Media (SMME) – in terms of the MDDA Act means independent media enterprises or initiatives that are run for personal gain as micro, very small or small businesses as classified in the National Small Business Act, 1996 (Act No. 102 of 1996). This category will be considered as “emerging”- community print projects owned by small community enterprises / individuals and have been in existence for 2 years.

· Corporate Owned Local Media – local distributed media by corporate media owners like CAXTON, Media 24, etc. This category will be considered as “established”- community print projects owned by big media houses and have been in existence for 5 years. 

The above categorization will assist to ensure that “like-for-like” comparisons are established in these Awards. Judging areas will be the same (in respect of most areas to the extent reasonably possible), in order to recognize and promote excellence in all categories.

PURPOSE

The MDDA/SANLAM Local Media Awards will include community print (newspapers and magazines) and community broadcasting (radio and television). These Awards will be inclusive of possibly all stakeholders in the sector, with common objectives being to:

· Promote, encourage and strengthen grassroots media,

· Promote media development and diversity, and 

· Promote and recognize excellence.

Participation in the MDDA/SANLAM Local Media Awards is on the principle of inclusivity and peer-to-peer recognition. The organizing partners will be divided into Platinum, Gold and Silver, in order to ensure participation by all. 

The overall objective of the MDDA/SANLAM Local Media Awards is to encourage all local/grassroots media to go beyond the call of duty and produce news and current affairs that meet the highest standard and to also recognize their hard work. 

This project is initiated by SANLAM and the Media Development and Diversity Agency (MDDA) in partnership with the Department of Communications (DoC), Government Communications and Information Systems (GCIS) and Print Media Association of South Africa (PMSA). It is implemented in partnership with other organizations representing the Local Media, like the National Community Radio Forum (NCRF), National Association of Broadcasters (NAB), Independent Federation of Religious Broadcasters (IFRB), Forum of Community Journalists (FCJ), Association of Independent Publishers (AIP), etc.

Other possible partners include;

· The National Youth Development Agency  (NYDA)
· National Electronic Media Institute of South Africa (NEMISA)

· Media, Information Communications Technology SETA (MICTSETA)

· Universal Services and Access Agency of South Africa (USAASA)

· International Marketing Council – Brand South Africa (IMC)
The MDDA and SANLAM as the two principal partners will conclude a 5 year term Memorandum of Agreement to further develop the awards product and brand  

OBJECTIVES OF THE EVENT 

· Reward and recognize excellence in the Local Media i.e. Print, Radio, Television and New Media;

· To encourage all grassroots media to go beyond the call of duty and produce news and current affairs that meets the highest standard and to also recognize their hard work;

· To promote professionalism in the Local Media and built capacity in the respective areas of focus;

· To contribute to the growth and development of the media; 

· Entrench the commitment to enhancing journalism as a career in the South African public 

EVENT 

Date
:     last week of February 2012
Time
:     18h30 for 19h00

Venue
:     At a venue to be determined based on accessibility, affordability and functionality   

                (Provinces other than Gauteng or Western Cape would be considered favorably )
TARGET AUDIENCE


Local Media

· Print

· Radio

· Television

The following broad categories will be entered:

· Community Media – community radio, community television and community newspapers

· Small Commercial Media – newspapers and magazines only

· Local media owned by big media houses – newspapers and magazines only

MEDIA PARTNERS: 

Community Media, Small Commercial Media and the SABC

ENTRY PROCESS

Entries to the MDDA/SANLAM Local Media Awards will be open between on 18 October- 30 November 2011.

The entries and adjudication over submissions will be managed by the MDDA. A selected group of judges are media (print and electronic) and communication professionals with expertise in the media industry. 

CATEGORIES 

COMMUNITY RADIO
Best Community Radio Station
Requirements are as follows;
· Constitution and/or Legal documents
· Proof of community participation – mechanism enshrined in the Constitution 
· Listenership participation in the selection and provision of programming
· Strategic and Business Plan  
· Audited Annual Financial Report
· ICASA Monitoring Report  
· Audience Research information / Listenership information  
· Profile of station – a video in a DVD format of 30minutes maximum (wave file or an mp3 file).
· Programming schedule 
· Local content 
Excellence in Broadcasting in Indigenous Languages 
Requirements are as follows;

· Must include 1 copy of proof material Radio CD, TV DVD, Betacam, DVC pro format
· A synopsis (description) of the work submitted including the date that the work was done (maximum 100 words)
· Please specify category 
· 2 colour photographs and 10 line autobiography
· Contact details (including name, address, telephone, fax, e-mail and website)
Excellence in in-depth News Coverage and Current Affairs 
Requirements are as follows;
· Must include 1 copy of proof material Radio CD, TV DVD, Betacam, DVC pro format
· A synopsis (description) of the work submitted including the date that the work was done (maximum 100 words)
· Please specify category 
· 2 colour photographs and 10 line autobiography
· Contact details (including name, address, telephone, fax, e-mail and website)
Excellence in Investigative Journalism 
Requirements are as follows;
· Must include 1 copy of proof material Radio CD, TV DVD, Betacam, DVC pro format
· A synopsis (description) of the work submitted including the date that the work was done (maximum 100 words)
· Please specify category 
· 2 colour photographs and 10 line autobiography
· Contact details (including name, address, telephone, fax, e-mail and website)
COMMUNITY TELEVISION

Best Community Television
Requirements are as follows;
· Constitution and/or Legal documents
· Proof of community participation – mechanism enshrined in the Constitution 
· Listenership participation in the selection and provision of programming
· Strategic and Business Plan  
· Audited Annual Financial Report
· ICASA Monitoring Report  
· Audience Research information / Viewership information  
· Profile of station – a video in a DVD format maximum 30 minutes 
· Programming schedule 
· Local content 
LOCAL PRINT

Local Media in the print sector will be divided in 2 categories, i.e.: 
1. Newspapers owned by big media houses (owned by conglomerates) and 
2. Independently owned media (grassroots). (established over 5 years- emerging media) – as defined in the MDDA Act of 2002
Print projects owned by big media houses will be considered as already “established” media and have to have been consistently in publishing for over 5 years. The grassroots independently owned media will be considered as “emerging” media and have to have been consistently publishing for at least 2 years. 
Front Pages

The categories are: 

· Paid newspapers

· Free newspapers

· Small independent town newspapers (not owned by any of the major media groups)

Requirements are as follows:

· Visual impact: the dominating impression of pages, including photos, headlines and advertisements.

· Layout style and presentation, clear and striking presentation of news and photos, the use of headlines, boxes, frames and teasers to present news in the best possible way and the use of white space for typographical neatness and legibility.

· Use of colour.

Writing

The categories are: 
· Journalist of the Year: Best portfolio

· Hard news

· Investigative reporting

· Local Government 

· Editorial comment 

· Columns

· Personal Finance and Business news

· Focus on people - Human interest 

· Sport 

Photography

The categories are:

· Best Portfolio

· News

· Feature

· Sport

· Portraits (faces) 

Requirements are as follows:

General News - Skill in capturing a news event relating to his/her community. Judging will be based on the news value of the photograph, its visual impact, composition, originality, lighting and enhancement of reader insight to the news event.

Feature - Skill in capturing human interest scenes – focus on people, animals, humour, etc.
Judging will be based on the photo's originality, visual impact, composition, lighting and on the "story" as told by elements in the picture. It is not the normal sunset or pretty girl – but rather an example of capturing the spontaneity of the moment.
Portraits - Skill in capturing the human face – relating to human interest in his/her community. Judging will be based on originality, visual impact, lighting and on the "story" the face/picture is trying to tell.

CRITERIA – COMMUNITY RADIO and COMMUNITY TELEVISION

The context of judging will broadly be guided by the extent to which the winners:

· Proves excellency

· Contribute to relevant programming that meets the needs of the community they serve.

· Contribute to the empowerment of the community they serve in respect of information, participation, etc.

· Contribute to the growth of the broadcast station in respect of listenership and viewership.

Further the criteria will take into account the following, guided by the respective category:

· Professionalism 

· Leadership 

· Vision 

· Productivity 

· Quality programming 
· Local content
· Credible, accurate, reliable and responsible reporting 

· Adherence to the Code of conduct for Broadcasting services 

· Financial management 

· Administration (existence of policies, systems and procedures)

· Accountability 

· Community participation (workable mechanisms encouraging community ownership and control is enshrined in the respective legal documents)

· Sound legal documents 

· Compliance with license terms and conditions 

· Marketing and financial strategies 

Special Category 

Rantho-Letsebe Community Media Achievement Award
Requirements are as follows;
· Letters of support for the project from local NGO’s

· ICASA monitoring report

· Annual report with audited financial statements
· Tax clearance certificate
· Proof of tax registration of all employees
· Advertising schedule compliance 
· Promoting media literacy and the culture of reading 
· Promotion and use of indigenous language 
· Promotion of local heritage 
 Best News Reader (a New category to be considered in 2012)

CRITERIA – NEWSPAPERS and MAGAZINES

Hard news and Local Government
· Intros:  Does it draw you in?  Does it get your attention? Laboured and long?

· Newsworthiness:  Timely, and of interest and concern to the reader?

· Style and language:  Well constructed? Easy to read?  Grammar?  Spelling?

· Fairness:  Is there balance/both sides represented? 

· Sources:  Are sources reliable/are they identified? 

· Versatility:  Skill in handling a variety of subjects? 

· Overall impression. 

 

Columns 
· Intros: Does it draw you in?  Does it make you curious?

· Style and language:  Is it easy to read?  How's the grammar? Spelling? 

· Ability to reflect his/her own opinion.

· Relevance:  Is it local and/or likely of interest to readers?

· Versatility:  Limited in their scope?

· Conclusion: What did you say after reading the story?

· Overall impression.

Human Interest
· Intros:  Does it draw you in?  Does it make you curious?

· Humanity:  Are there human sides to the story?

· Emotion:  Do you feel any emotion while reading the story?

· Style and language:  Easy to read?  Grammar?  Spelling?

· Versatility:  Skill in handling a variety of subjects?

· Relevance.  Is it local and/or likely to be of interest to readers?

· Overall impression.
 

Investigative reporting
· Intros:  Does it draw you in?  Does it make you curious?

· Style and language:  Easy to read?  Grammar?  Spelling?

· Relevance:  Is it local?  Likely to be of interest to readers?

· Research:  How much went into it?

· Fairness:  Is there balance/both sides represented?

· Perseverance and courage.

· Innovation/initiative.

· End result: Evidence of impact – changes/reforms/actions resulting from the work?

Personal finance and Business news
· Newsworthiness:  Of interest/concern to reader?

· Intros:  Does it draw you in?  Get your attention?

· Style and language:  Easy to read?  Grammar?  Spelling?

· Versatility:  Skill in handling a variety of subjects?

· Initiative.

· Overall impression. 

Sport
· Intros:  Does it draw you in?  Does it get your attention?  Long and laboured?

· Newsworthiness:  Timely and of interest/concern to the reader?

· Style and language:  Well constructed?  Easy to read?  Grammar?  Spelling?

· Relevance:  Is it local?  Likely to be of interest to readers?

· Depth of insight:  Knowledge of the sport?  Interpretation to the reader.

· Liveliness of writing:  Does the reader feel he was there?  Feel the emotion?

· Versatility:  Skill in handling a variety of subjects?

Journalist of the Year (series of stories) 
· Versatility:  Skill in handling a variety of subjects?

· Style and language:  Easy to read?  Grammar? Spelling?

· Initiative: Ability to ferret out the news?

· Tenacity, thoroughness and enterprise.

· Reader impact:  Human side to the story?  Emotion?

· Overall impression.

COMPETITION RULES

· The judges decision is final, no correspondence will be entered into
· One entry per category
· Can enter more than one category
· No late entries will be considered

· 3 Finalists will be nominated per catergory

· All finalists will be invited to the award ceremony
· Eligible entries from 1 July 2010 to 30 September 2011
PROJECT TIMELINES

	Activity
	Time line

	Stakeholder’s consultation meeting
	31st August 2011

	Send invitations to possible judges
	31st August 2011

	Judges meeting
	05th October 2011

	Call for entries
	10th  October 2011

	Partners and category sponsors commitments
	1st November 2011

	Closing date for entries
	30th November 2011

	Packaging entries into specific categories
	1st week of December 2011

	Judges Briefing Session
	1st  week of December 2011

	Adjudication Sessions Print (2 days)
	2nd week December 2011

	Adjudication Sessions Broadcasting  (3 days – 11th – 13th January 2012)
	2nd week of January 2011

	Awards Ceremony
	24 February 2012

	
	

	
	


TARGETED MEDIA

· SABC Radio and Television

· Morning Live interviews

· PBS radio interviews

· Community newspapers

· Community Radio

· Community Television

· Mainstream Media (dailies and weeklies)

COMMITTEE MEMBERS

Platinum Committee Members (organizing team) are as follows;

· MDDA – Mr Lumko Mtimde, Ms Kgomotso Moeketsi and Mr Nkopane Maphiri
· SANLAM – Mr. Hugo Redelinghuys

· DoC – Mr. Humbulani Rambau
· PMSA – Ms Ingrid Louw

Gold Committee Members (consultative forum – industry bodies) are as follows;

· NCRF – Mr Sonnyboy Masingi

· IFRB – Father Chris Townsend

· ACB – Mr Dave Hotckiss 

· NAB – Ms Dimakatso Qocha

· FCJ –  Adnries Botha

· AIP – Zahid Khumalo
Sponsors:

Platinum 

Responsibilities:

· Organizing committee

· Monetary sponsorship (more than R400 000 worth – MDDA and SANLAM)

· SABC – run adverts in August (radio and TV); Morning Live interviews, PBS radio interviews and Gala Dinner broadcast on Soweto TV, Cape Town TV and One KZN

· Live cross over’s to all participating radio stations throughout the event
Benefits:

· Branding

· Awards are sponsored or brought to by the Platinum sponsors

· Gala dinner seats

Gold 

Responsibilities:

· Consultation committee

· Industry associations

· Organise and encourage entries

· Provide feedback on an ongoing basis on the progress in respect of its members entries

· Monetary sponsorship (R100 000 worth) category sponsors 
Benefits:

· Branding (appear on the screen at the Gala dinner)

· Gala dinner seats

Silver 

Responsibilities:

· Input on specific sponsored categories 

· Monetary sponsorship (R100 000 worth) category sponsors 
Benefits:

· Mention and brand display during the category prize giving
· Gala dinner seats

list of Judges 
	
	NAME
	PROFESSION
	CONTACT NUMBER
	EMAIL ADDRESS

	
	Broadcasting Judges

	
	
	
	
	

	1
	Ms. Mapule Mbhalati
	Retired Media Practitioner
	082 561 3597
	mbhalatitm@gmail.com

	2
	Ms. Fikile ka Ntanzi
	Kagiso TV & Communications / LoveLife
	083 328 7635
	fntanzi@lovelife.org.za

	3
	Mr. Doc Fick
	NEMISA
	082 678 0330
	docf@nemisa.co.za

	4
	Mr. Jacob Ntshangase (convenor)
	Freelance Radio Trainer and Producer
	083 548 1196
	sobethu@yahoo.com

	5
	Mr. Bruce Mkhize
	MultiChoice
	011 289 4667
	Bruce.Mkhize@multichoice.co.za

	6
	Ms. Nomusa Dladla-Mntambo
	Independent consultant 
	
	nomsa_mntambo@yahoo.com; nomsadladla@gmail.com

	7
	Mr. JP Louw
	Independent consultant
	
	'Jplouw@thero.co.za'; 'info@thero.co.za'

	8
	Mr. Martin Vilakazi
	Executive Director ABC Ulwazi
	
	mdu@abculwazi.org.za

	
	
	
	
	

	
	Print Judges

	1
	Ms. Louise Vale
	convener
	
	

	2
	Joe Thloloe
	
	011 4843618
	pressombudsman@ombudsman.org.za

	3
	Kirby van der Merwe       
	
	
	 kirby@beeld.com

	4
	Hugo Redelinghuys
	
	
	

	5
	Gloria Edwards               
	
	
	 gloria.edwards@beeld.com

	
	
	
	
	


Possible print judges addition

Joe Tlholoe (louise to speak to him) 

Portia Kobue ( Jacob to speak to her)

Phindile Xaba (Jacob to speak to her)

Convener
Print: Louise Vale 

Broadcasting: Mabeza Jacob Ntshangase 

FUNDING COMMITMENTS
	Sponsor
	Funding commitment

	Platinum Sponsors 

(Benefits: Naming rights, Co-branding on all principal awards material)

	MDDA
	R500’000

	SANLAM
	R400’000

	DoC
	TBA

	GCIS
	TBA

	
	

	Gold Sponsors

(Benefits: sub-branding on all principal awards material)

	
	

	
	

	Silver/Category Sponsors

(Benefits: Brand mention during the category prize giving)

	NYDA
	TBA

	MICTSETA
	TBA

	USAASA
	TBA

	IMC
	TBA

	Mondi Papers Shanduka
	TBA

	Paarl Coldset
	TBA

	Pearmont Group
	TBA

	Microsoft South Africa
	TBA
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